19 Bloor Street West

ICONIC CORNER RETAIL FOR LEASE
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19 Bloor Street West

Corner Retail for Lease

Size:

Net Rent:

TMI:

Available:

Ground: 3,000 sq.ft.
Mezzanine: 1,500 sq.ft.-3,000 sq.ft

Please contact listing agents
$60.00 per sq.ft.

2019

CBRE



THE LOCATION
BLOOR-YORKVILLE

The location sits on the prominent corner of Balmuto and
Bloor in between Yonge and Bay, steps from the future home
of Apple in “THE ONE”- an 80 storey condominium project
currently under construction at the corner of Bay and Bloor.
To the west of the property is the future home of Eataly
underneath the epic Manulife Centre, which is across the
street from the world renowned Holt Renfrew luxury flagship
department store. 19 Bloor sits within very close proximity to
other marquee Bloor-Yorkville area retailers such as Hermes,
Sephora, COS, H&M and Aritzia.
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The Bloor node has 2.3 million square feet of retail space and
boasts the countries strongest PSF sales in the $2,500 range
for the strips best tenants. The vehicular and pedestrian
traffic volumes are amongst the best in the city and are 48
and 41 thousand respectively.
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NEIGHBOURING RETAILERS
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Royal De Versailles Dolce & Gabbana Chanel Coach
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Louis Vuitton Tiffany & Co. Burberry Intermix Gucci Calvin Klein  Guerlain
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Banana Republic Roots Capezio Davids Bay Street Gap



Mulberry Prada  Micheal Kors  Cartier Escada Moncler Max Mara  Stuart Weitzman ~ Mont Blanc CIubMonaco
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Brooks Brothers  J.Crew Kit & Ace Pottery Barn Hermes Holt Renfrew Men Bellair Street

Holt Renfrew Alaia Zara Aritzia Swarovski
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21,365 people 13.6% increase

within a 500 metre radius surrounding in population between 2016-2021,
19 Bloor Street West (2016) bringing the population up to 24,266*
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TAG BOUTIQUE
MONTBLANC
STUART WEITZMAN
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42,773 people $130,554

daytime population of people at average household income, and
home and work* expected to increase to 160,937 by 2021*

*Within a 500 metre radius around 19 Bloor Street West (2016)
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19 BLOOR
STREET

YONGE STREET
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Film Festival
and Nuit Blance drawing over 1
people, including 205,000 out of town visitors annually

WORLD CLASS HOTELS
5

Million

GERMAIN

HATEL

Toronto has some of the most popular and profitable sports teams in
the major leagues.

With the recent development of numerous 5-star hotels in downtown
Toronto including the Shangri La, Trump Hotel, Four Seasons and Ritz
The Air Canada Centre, Rogers Centre and BMO Carlton as well
Field where majority of these teams play, draws many locals and
visitors to the downtown core.

as notable boutique hotels such as The Thompson
Hotel, Le Germain Hotel and SoHo Metropolitan Hotel, Toronto has
become an exciting tourist destination for both domestic and
international

travelers attracting upscale clientele and increasing retail
expenditures.



For more information regarding 19 Bloor Street West, please contact:

Arlin Markowitz* Alex Edmison* Jackson Turner
Senior Vice President Vice President Sales Representative
416 815 2374 416 874 7266 416 815 2394
arlin.markowitz@cbre.com alex.edmison@cbre.com jackson.turner@cbre.com

*Sales Representative
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to verify the Information. prior to placing any reliance upon the Information. The Information may chonge and- any-property described in the Information may be withdrawn from the market at any time without notice or- obligation to the recipient
from CBRE. CBRE and the CBRE logo are the service marks of CBRE Limited and/or its affiliated or related companies in other countries. All other marks displayed on this document are the property of their respective owners. All-Rights Reserved.





