
“ O L D  P A S A D E N A ” ,  C A L I F O R N I A

C U L T U R A L  V I B R A N C Y ,  C H A R M  A N D  W E A L T H

I R R E P L A C E A B L E  S T R A T E G I C  L O C A T I O N

■ “More restaurants per capita than Manhattan” - LA TIMES

■ Pasadena’s Downtown Walk Score - 96

■ 1.8 mill ion consumers in the retail  trade area

■ Annual Rose Parade generates 70 million viewers worldwide

A F F L U E N T  S U B U R B A N  B U Y I N G  P O W E R

■ E s t a b l i s h e d ,  e d u c a t e d  a n d  a m b i t i o u s  r e s i d e n t  b a s e

D e m o g r a p h i c s / 2 0 2 0 1  M i l e                  3  M i l e                  5  M i l e  

P o p u l a t i o n 37,569               197 ,958                524 ,794

A v e r a g e  H . H .  I n c o m e $99,875              $119,797               $108,208 

B a c h l o r  D e g r e e / H i g h e r 60% 49% 40%   

Source:  CoStar

HURST/HARRIGAN A S S O C I A T E S 3 1 0 . 3 7 5 . 1 8 2 1 REAL ESTATE BROKER L ICENSE NUMBER:   01032917

■ Prominent ly  pos i t ioned within  steps  of  Apple ,  T i f fany  and Tes la

■ Join  a  curated mix  of  new tenants  arr iv ing Summer 2021

■ 8,000 public parking spaces throughout the district

■ Valet parking adjacent

■ Other  neighbor ing tenants  inc lude Lululemon,  iPic Theater, Peloton,

Sephora ,  Anthropologie ,  Cheesecake Factory ,  Warby Parker ,  V ince ,

Starbucks ,  Crate  &  Barre l ,  True Food Ki tchen,  Scotch&Soda

1 6 WE S T CO LO R A D O

A p p r o x i m a t e l y  1 , 1 0 0  S F

R E S T A U R A N T  S P A C E  F O R  L E A S E

B E T W E E N  A P P L E  A N D  C H E E S E C A K E  F A C T O R Y

Conceptual Plan



f o r  l e a s i n g  i n f o r m a t i o n :

P a t  S .  H u r s t

3 1 0 . 3 7 5 . 1 8 2 1

All information contained herein is from sources deemed reliable but has not been verified and is submitted without any warrant or representation, express or implied, as to its accuracy,
and we assume no liability for errors or omissions of any kind, change of price, rental or other conditions, including, without l imitation, prior sale, lease or financing, or without notice.

This  presentat ion is  for  informat ion only  and under  no c i rcumstances  whatsoever  i s  to  be deemed a  contract ,  note ,  memorandum or  any other  form of  b inding commitment .

4 3 6  C a l l e  M a y o r

S e c o n d  F l o o r

R e d o n d o  B e a c h

Cal i fornia   90277

T 3 1 0 . 3 7 5 . 1 8 2 1

F 3 1 0 . 3 7 5 . 8 6 4 1

psh@hurstharrigan.com

03.15.21

Walnut Street

PHASE I

1,850 spaces1,850 spaces

PHASE II
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REAL ESTATE BROKER L ICENSE NUMBER:   01032917

Tours by appointment only

HURST/HARRIGAN
A S S O C I A T E S

L i n c o l n  P r o p e r t y  
M i x e d  U s e  D e v e l o p m e n t

Approximately 1.2 million SF

PHASE I - Opening Spring 2021

Office:  230,000 SF
Retail/Restaurant:  20,000 SF
Residential:  394 units

PHASE II
Office:  382,000 SF

Conceptual drawing

“ O L D  P A S A D E N A ” ,  C A L I F O R N I A

1 6 WE S T CO LO R A D O

R E S T A U R A N T  S P A C E  F O R  L E A S E

B E T W E E N  A P P L E  A N D  C H E E S E C A K E  F A C T O R Y



Pasadena supports some of the strongest psychographic profiles in the nation. In addition
to being well educated, well employed, well informed, well established and very ambitious,

Pasadena consumers seek out quality high end products and experiences.

Pasadena citizens are:

HURST/HARRIGAN A S S O C I A T E S 3 1 0 . 3 7 5 . 1 8 2 1 REAL ESTATE BROKER L ICENSE NUMBER:   01032917

134% more likely to show interest in the arts

136% more likely to prefer gourmet, artful food

113% more likely to pay attention to their health and diet

132% more likely to go out of their way to explore new stores

244% more  likely to buy luxury or foreign vehicles

199% more likely to read long-form journalism such 
as The Economist, The New Yorker and Vanity Fair

130% more likely to research their shopping venture
either online or through print magazine beforehand

214% more likely to use luxury beauty 
products such as Chanel, Dior and Clarins

“ O L D  P A S A D E N A ” ,  C A L I F O R N I A
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“ O L D  P A S A D E N A ” ,  C A L I F O R N I A

1 6 WE S T CO LO R A D O

W e s t  C o l o r a d o  B o u l e v a r d
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