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The Fort
Shopping Park Birmingham
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UPSIZED

opening 2015

NOW OPEN



Are you thinking of opening stores at 
the UK’s premier fashion / shopping 
parks? Here are the Key credentials of 
The Fort Birmingham....

Circa 300,000 sq ft of retail floor 
space, 2,000 free customer and 
staff car parking spaces, 40 plus 
trading brands. A strong fashion and 
comparison retail mix, supplemented 
by a very positive cafe and restaurant 
offer. Open 7 days a week, with 
extended evening opening hours 
backed up by a strong web presence, 
see www.thefort.co.uk

Many fashion retailers regard The 
Fort as part of a key four centres 
representation strategy for the West 
Midlands conurbation, trading the 
Fort alongside Birmingham City 

Centre, Solihull and Merry Hill. The 
Fort serves an extensive catchment 
area to the North East and West of 
Birmingham City Centre and sits both 
complimentary to and somewhat 
differentiated to the other three 
centres.

What is the secret of success? The 
Park has continued to receive both 
landlord and retailer investment and 
has evolved to match changes in 
shoppers attitudes and requirements. 
Next and River island have super-sized, 
and with Primark set to open in 2015, 
fashion anchors are very strong.

Schuh and Moss have opened in 2014, 
following on from openings by H&M, 
Foot Asylum, and Bank in recent years.
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...residents in the  
Primary & Secondary 

catchment area*

713,000
...of the shopper base are 

aged between 18-44 

65%

...average dwell time 

79

...available Core 
Catchment expenditure 

on non food items*

£1.66bn

...average spend  
per purchaser 

£57.64

...of shoppers are ABC1 

61%

...average weekly  
vehicular visits

50,000+
...bar 3 trade at both  
Fort & Birmingham  

City Centre†

all brandsminutes
circa



Centre 
Management Office 

at Upper Floor

     Opens Autumn 2011

(ABOVE)

(exchanged – Opening Autumn 2015)

u/o to Phones 4 U

To let

Drive Through

Opening Hours
Monday	 9.30 am to 8.00 pm	    

Tuesday	 9.30 am to 8.00 pm	    

Wednesday	 9.30 am to 8.00 pm	    

Thursday	 9.30 am to 9.00 pm	    

Friday	 9.30 am to 8.00 pm	    

Saturday	 9.00 am to 7.00 pm	    

Sunday	 11.00 am to 5.00 pm	   

Bank Holidays	 10.00 am to 6.00 pm	 

2,000 FREE Car Parking Spaces The customer facilities and focus 
is strong at The Fort... high quality 
toilets and a baby care suite, cafés 
and restaurants and a well established 
Children’s Play Centre. These all play 
a part in developing and retaining 
regional custom. Above all the focus 
is on a positive family shopping 
experience, with easy car parking 
and a great mix of brands; Join us at 
Birmingham’s Fort Shopping Park!



A47 Spine Road (Dual Carriageway)

Aerial photo taken before development of Frankie & Benny’s and Harvester 
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agents...

Stuart Lunn
stuart.lunn@dtz.com
+44 (0) 203 296 4293

Geoff Phillips
geoff@morganwilliams.co.uk
+44 (0)207 493 4455

owners...

IMPORTANT NOTICE  The owner and agents give notice to anyone who may read these particulars as follows: 1.These particulars are prepared for the guidance 
only of prospective purchasers. They are intended to give a fair overall description of the property but are not intended to constitute part of an offer or contract. 
2. Any information contained herein (whether in the text, plans or photographs) is given in good faith but should not be relied upon as being a statement or 
representation of fact. 3.Nothing in these particulars shall be deemed to be a statement that the property is in good condition or otherwise nor that any services 
or facilities are in good working order. 4.The photographs appearing in this brochure show only certain parts and aspects of the property at the time when the 
photographs were taken. Certain aspects may have changed since the photographs were taken and it should not be assumed that the property remains precisely as 
displayed in the photographs. Furthermore no assumptions should be made in respect of parts of the property which are not shown in the photographs. 5. Any areas, 
measurements or distances referred to herein are approximate only. 6. Where there is reference in these particulars to the fact that alterations have been carried out 
or that a particular use is made of any part of the property this is not intended to be a statement that any necessary planning, building regulations or other consents 
have been obtained and these matters must be verified by any intending purchaser. 7.Descriptions of a property are inevitably subjective and the descriptions 
contained herein are used in good faith as an opinion and not by way of statement of fact. September 2014.


