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for the highest proportion

of Wealthy Achievers;
Category

in market size for
Wealthy Achievers

in London (and 28th in
the national rankings) by
shopper population

for the highest
non-grocery market size

The largest shopping destination in

i L.ondon by number of shoppers in
the non-grocery catchment
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A shopper profile most similar
to and
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A market gap of of which
s in Clothing and Footwear

of residents are in the
categories; Wealthy Achievers, Urban Prosperity and
Comfortably Off
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THE WHITE COMPA

LONDON

Artist’s impressions for illustrative purposes only
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Artist’s impressions for illustrative purposes only
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-~ i Queen’s Garden is
blossoming to include

a new, sophisticated
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"4 Neill Mylroie
_ il mylroie@cbre.com :
020 7182 2757 Vg .

David O’Shea : 0
david.o’shea@cbre.com
0207182 2751
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BRUCE
CILLINCHAM
POLLARD

Nigel Gillingham
nigel@brucegillinghampollard.com
02035515607

Ed Corrigan

ed@brucegillinghampollard.com
0203 551 5604

intugroup.co.uk/intubromley

Intu wfll be flexible in considering terms.

Misrepresentation Act: Intu Properties plc give notice that: {

1. The information in this brochure is given inigood faith but it is of a gefieral nature only and given without responsibility on our part or that of any of
our agents. Intending purchasers or tenants must satisfy themselves independently as to the accuracy of any matter on which they intend to rely.

2. All negotiations are subject to contract and none of this information forms part of a contract or constitutes an offer of contract.

3. No representation or warranty is given by or on behalf of Intu Properties plc or any of their group entities, other than any representations contained
within any formal contract agreed.



