
N O R T H S I D E 
S H O P P I N G  C E N T E R

N O W
L E A S I N G ! 

465 MIDDLETOWN WARWICK ROAD
MIDDLETOWN, DE

PAD SITES AND INLINE SPACE 
AVAILABLE FOR LEASE



±230,000 SF 
OF RETAIL REAL

ESTATE

JOIN

LOCATED IN
A GROWING 

MARKET

21,053 VPD
ALONG 

RTE.  299
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D E M O G R A P H I C  P R O F I L E
* D A T A  B A S E D  O N  3 0  M I N U T E  D R I V E  T I M E

G E N E R A T I O N

B O O M E R S
20.546%

G E N  X
26.888%

G E N  Z
23.416%

M I L L E N N I A L S
29.149%

K E Y  F A C T S
T O T A L  P O P U L A T I O N 				    2 6 3 , 6 3 5

T O T A L  H O U S E H O L D S 				    9 6 , 9 6 8

5  Y E A R  P O P U L A T I O N  G R O W T H 		  5 . 5 2 %

M E D I A N  H H  I N C O M E 				    8 1 , 6 2 4

A V E R A G E  H H  I N C O M E 				    1 0 7 , 4 4 1



E X P E R I A N  M O S A I C  A N A L Y S I S
* S H O W S  T H E  P E R C E N T  O F  H O U S E H O L D S  I N  T H E  7 1  E X P E R I A N  C R E D I T  C A R D  M O S A I C  C L U S T E R S

M O S A I C  C L U S T E R S
D18     10%

C11      6%
B07     8%

J34     5%
C14     5%
D16     4%
F22     4%
E20     3%

10%
18%

23%
28%

33%
37%

41%
44%

48%
51%

53%
55% 57%

60% 62%

64% 66%
68%

70%

O52     3%
O51     3%

B08     2%
I31     2%

Q64    2%
Q62    2%
L42    2%

A05    2%
E21    2%

C13    2%
F23    2%
D15    2%

D 1 8 S u b u r b a n  N i g h t l i f e
Upper establ ished couples and fami l ies  l iv ing mainly  in  the metropol i tan c i t ies

K E Y  F E A T U R E S

• 	 Tech-wizards

• 	 Pol i t ical ly  l iberal

• 	 R&B music

• 	 Status-seekers

• 	 Tech-savy

• 	 Social  media fans

Suburban Night l i fe  consist  of  wel l-of f  households l iv ing in  suburban comfort .  Typical ly  found outs ide 
large c i t ies  in  the South and Mid-At lant ic  states ,  these households contain  a mix  of  middle-aged couples , 
fami l ies  and divorced indiv iduals .  Many of  the adul ts  are col lege-educated,  hold ing sol id  b lue-col lar  jobs 
that  prov ide household incomes of  around $65,000.  With  most  owning o lder ,  modest ly  pr iced homes,  they 
have substant ia l  d isposable income of  around $14 ,000 per  year  that  a l lows them to spend thei r  f ree t ime 
attending footbal l  and l is tening to  music .

As  consumers ,  Suburban Night l i fe  are st r iv ing to  pursue the good l i fe  in  a  smart  way.  They l ike  to  fo l low 
the latest  fashion t rends and don’ t  mind paying extra for  qual i ty  goods and to  remain on the cutt ing-edge 
in  regards to  both technology and thei r  socia l  and profess ional  status .  Shoppers  in  th is  segment  tend to 
f requent  d iscount  department  stores  l i ke  T .J .  Maxx  and Fami ly  Dol lar ,  look ing to  maximize thei r  spending 
dol lars .  However ,  they remain a recept ive audience for  advert is ing—to better  d iscover  the latest  sty les— 
and are a st rong audience for  a  wide var iety  of  ad vehic les .  Radio ,  TV ,  and di rect  mai l  are  a l l  e f fect ive 
channels  for  reaching th is  segment .



M E T R O C O M M E R C I A L . C O M

C O N T A C T
PAT GALLAGHER

OFFICE  610.260.2660
DIRECT  610.260.2676
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